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While most decisions were made jointly, 

couples placed great value on women’s 

experiences to choose a desirable DPP 

product.

Background
Research on novel HIV prevention methods in sub-Saharan Africa has often focused on women due to their 

increased risk of HIV. However, relationship considerations, such as lack of male partner support, may be 

important barriers to women’s product uptake and adherence.

Methods

The MTN-045/CUPID study assessed preferences for future dual-purpose HIV and pregnancy prevention 

(DPP) products among 400 heterosexual couples in Uganda and Zimbabwe, to inform product development. 

A purposive sub-sample of couples (female partners aged 18-40 and HIV negative) completed in-depth 

interviews (IDIs).  Couples were interviewed either jointly or separately.

• Couples represented a range of relationship durations and communication patterns (evaluated by trained 

observers during a study activity completed jointly prior to the IDI).

• IDIs explored relationship dynamics, preferences for DPP products, and partner influences on 

preferences. 

• Key themes were documented in debriefing reports and analyzed using the Framework Method, stratified 

by individual (a comparison of separate male and female partner reports) or joint interview mode and 

communication patterns.

Results
Forty couples participated in IDIs, with 

approximately half interviewed jointly and half 

separately. Table 1 presents a break-down of the 

sample by communication pattern and categorized 

duration of the relationship.

Summary 

The inclusion of couples in DPP product 

preference studies is novel and offers an 

opportunity to understand how 

relationship dynamics impact prevention 

choices and decision-making. Most men 

supported their female partner’s 

decisions regardless of the couple’s 

communication style. Therefore, 

engaging men in DPP decision-making 

offers an opportunity to create a dynamic 

whereby men can support women’s 

product preferences without dominating 

their decisions.

Jointly 

interviewed 

(n=19 couples)

Individually 

interviewed 

(n=21 couples)

Communication pattern

Male-dominated 4 (20%) 9 (40%)

Female-dominated 4 (20%) 8 (40%)

Equal contribution 11 (60%) 4 (20%)

Duration of relationship

Newer (≤3 years old) 12 (60%) 12 (60%)

Established (>3 years 

old)

7 (40%) 9 (40%)

Couples’ decision-making process for DPP 
products

Most female-dominated and equal contribution 

couples interviewed jointly cited:

• A desire to have positive communication

• And, greater satisfaction in their ultimate 

choice of products and attribute 

characteristics.

Product features that were difficult to 
discuss or where one partner had more 
influence

I: How important is it to make a choice like this 

together? 

M: each must know something about them 

[prevention options] because usually all men 

will not know about these things. But then, 

when you talk about them together you 

would know the reasons for making certain 

decisions and for not making certain 

decisions…you can be there to appreciate the 

hassle involved…Or the risk involved. So, it is 

very important because it’s informing and 

you will be doing things together… It brings 

that line of communication, it makes it easy. 

I: Ok. Mother do you have anything to add?

F: Yeah, for me; basically, involving men helps, 

it is needed. It helps because even at home 

where people had no culture of discussing, 

they will start discussing. 

• Majority of couples described process of joint 

decision-making

• Generally greater emphasis on women’s attribute 

preferences

The importance of making choices 
together

• ‘Male dominated’ couples interviewed 

individually expressed contradictions in decision-

making process (see Case Study 2219)

I: Okay. Is there anything you would change now 

about your product?

M: Because I sat with my female partner (to make 

product), I see that there is nothing we should 

change.

I: Nothing to change? Why didn’t you choose these 

other products like the ring?

M: It is because of one main reason which is that she 

had already started taking tablets and I saw how 

good they are. So, when we bring in a tablet for 

preventing pregnancy and HIV, I see that this tablet 

is better. We should remain with the tablet. 

I: What was your husband’s choice? 

F: The first one (the tablet).

I: How did you decide to choose this one?

F: I told him that I like this one, it works for me.

I: Did he accept?

F: Yes, he accepted.

I: Okay. What would have been your choice if 

you were alone? 

F: Yes, the vaginal ring. 

• Women held more sway when product 

characteristics would impact their body 

(e.g., side effects)

• Men’s preferences held more importance 

when attributes (such as impact on menses) 

may also affect the couples’ sexual 

experience

Case Study: 

Couple 2219, Uganda2219, Female partner: 2219, Male partner: 

Case study: 

Couple 4186, Zimbabwe

Male & Female partner interviewed together

Table 1.  IDI Sample by Selection Characteristics


